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Call for Papers on Sustainability Special Issue (SI)
of the International Journal of Marketing and Distribution (IJMD) Volume 28, Issue 1
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Sustainability is a topic that attracts strong interests from academics and business people
in recent years. This special issue calls for papers that examine theoretically and
empirically to tackle environmental and social issues in marketing and distribution areas.
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We expect theoretical and empirical papers on environmentally and socially sustainable
marketing and distribution, related to SDGs, ESG, carbon neutrality, circular economy,
renewable energy, etc. but other topics are also acceptable. In addition to theoretical
contributions, we welcome cutting-edge research that provides rich practical implications
for those who in charge of marketing strategies and implementation, promoting changes in
consumer attitudes and behaviors, establishing public policies and so forth.
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One of the author(s) must be a member of Japan Society of Marketing and Distribution.

Befm i Submission guidelines
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Peer review and publication will be in the same language as the submitted paper.

Befi & %84 Submission and review process
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The drafts submitted to special issue will be reviewed in two steps as follows.
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Submit the abstract as a PDF file of the assigned form by e-mail to the Special Issue Editor.
[#FE] 2024 %9 A 15 H Deadline: September 15, 2024
[E275)] 2024 %29 A 30 H Decision: September 30, 2024



[5X] #7754 RERICLDT 7 AT 7 MR
Abstract review by double-blind
[#2H15:] P2 F /L Prof. Chizuru Nishio, nishio@gssm.otsuka.tsukuba.ac.jp

2) @ 3CHEH Full paper submission and decision
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Submit the full paper if your abstract is accepted.

[##E0] 2024 4£ 11 A 30 H Deadline: November 30, 2024
[£-4] 202542 H 15 H Decision: February 15, 2025

[HF] #7754 FHERIT L D53 Full paper review by double-blind
[$#2H5] Web $¢fi o A7 A (Editorial Manager)  Submit to the Editorial Manager
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Specify “Sustainability” as the type of paper
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AR Call for Papers 2024 47 H
77 A K77 Ml Proposal deadline 20249 A 15 H
77 AKNT 7 NREGIRIE Proposal decisions | 2024 459 H 30 H
7 SCHH Y] Submission deadline 2024 411 H 30 H
#1772 FERAGRE 1% round decisions 2024 4212 A 30 H
UWETFa#RE) Revision due 202541 H 31 H
B AE Final decisions 202542 H 15 H
FI4TF € Anticipated publication 2025 43 H

8. VA7 U T ¢k MR Editor of Sustainability Special Issue
PRT Vv B KR E% Nishio, Chizuru, Professor, University of Tsukuba
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For your reference, we provide a workshop in which participants can discuss the research
trend in sustainable marketing with Dr. Dana L. Alden (Professor, University of Hawaii),
Editor-in-Chief of the Journal of Sustainable Marketing. Participation in this workshop will
not affect the decision of the submitted draft.
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[ BEF] 2024 429 H 23 H(A L) 10:00-12:00 September 23, 2024
[ZP7] BRGH KRS 11 588 902 (3 Venue: Room 902, Bldg. 11, Waseda University
[F#FH] Dr. Dana L. Alden, Professor of Marketing, University of Hawaii
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Marketing and Sustainability International Institute
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Register by emailing to Prof. Kawakami by Monday, September 15, 2024.
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