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- JSMD-GAMMA Symposium “Current Issues in Marketing & Distribution in Japan”
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- Asian Specialties and Marketing (Track Chair: Prof. Akira Shimizu, ashimizu@fbc.keio.ac.jp)

- Theoretical and Practical Evolution of Retailing (Track Co-chair: Prof. Ikuo Takahashi, takahasi@fbc.keio.ac.jp)
- Retail Merchandising and Innovation (Track Chair: Prof. Changju Kim, cjkim777@fc.ritsumei.ac.jp)

- Interactive Marketing Communications (Track Chair: Prof. Morikazu Hirose, morikazu_187@fuji.ac.jp)
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