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1. #RE Motivation for the Special Issue
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While quantitative and empirical approaches dominate marketing research, qualitative and
interpretive studies have played a pivotal role in proposing new conceptual frameworks
and shaping subsequent research streams. In recent years, mixed methods approaches that
combine qualitative and quantitative designs have also become more widespread, further
diversifying methodological practices in the field. This special issue seeks papers that
theoretically and empirically explore the role and potential of qualitative approaches in
advancing marketing scholarship.
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We welcome a wide range of topics, including but not limited to:

Qualitative studies using case analysis, ethnography, interviews, and related methods
Mixed-methods empirical research

A literature review of qualitative research methodologies

Theoretical development of interpretive approaches in marketing

Other studies that advance qualitative inquiry in marketing
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One of the author(s) must be a member of the Japan Society of Marketing and Distribution.
4. BRHE Submission guidelines
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Same as the [JMD submission guidelines.

5. =ik Language : HAGE & 7213 9<5E Japanese or English
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Peer review and publication will be in the same language as the submitted paper.
6. Fm SCEHE & 584 Paper submission and review process
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Submit the full paper by the deadline.
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Specify “Qualitative Research” as the type of paper

7. F4T A4 =— L Publication schedule
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SETHa#iY) Revision deadline 2026 -9 H 20 H September 20, 2026
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FI47 7 & Planned publication date 2026 412 A 25 H December 30,2026

8. EMEMFICHE fRHEZ B2 Editorial Committee of Qualitative Research Special Issue
B Wl R ER FESRER (tmatsui@rhit-u.ac.jp)
Matsui, Takeshi, Professor, Hitotsubashi University, Editor-in-Chief of Qualitative
Research Special Issue, t.matsui@r.hit-u.ac.jp
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The Editor in Chief will answer your questions regarding submission. We look forward to
your submission.
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