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w5 (2) #EGwE [The three-dimensional effect in logo design: When depth cues
improve brand purchase likelihood ]
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[##%#] Ke Michael MAI (China Europe International Business School: CEIBS)
https://www.ceibs.edu/ke_mai
[ #55m#] Designing and Running Experiments in the Age of Al (iS5 : #aE)
[#%%] Artificial intelligence is transforming not only what
organizations do, but how we study them. This tutorial focuses on one
of the most consequential shifts: how we design, run, and analyze
experiments. | will demonstrate new and practical ways of
incorporating Al into the experimental research process — from study

design and stimulus generation to data collection. Throughout, we will



discuss both the opportunities and the pitfalls, including some issues

of transparency and research ethics.



